
Experience

Shimano Fishing Australia 
Design and Marketing – February 2011 - April 2012 
As a newly established role, my responsibilities included the initiation of workflow 
procedures, traffic management and the implementation of corporate branding 
and other working processes. The position required working alongside the Marketing 
manager to produce all visual communication for both online and print. 

Responsibilities included: 

Corporate ID management and implementation 

POS Artwork for swingtags and packaging

Website maintenance and SEO implementation using: Communiqué, Blue 
Martini & WordPress

Social media design and management; Design for Facebook, Twitter & YouTube

Creation of videos for online social media promotion

Design, Development (HTML, CSS) & management of EDM’s (HTML emails) 
through Campaign Monitor

www.shimanofish.com.au  
www.shimanoshack.com.au

Freelance
Become 2010 - 2011 
Hired out as a freelance Graphic Designer to established design companies in Sydney. 
www.becomesydney.com.au 

Specialist Fitness - 2008/09 
Complete business identity design which included;  branding, logo, stationary, 
uniforms, window signage, flyers, website (design and development). 
www.specialistfitness.net

Outback Revisited - 2007 
Website design for an outback artist retreat. 
www.outbackrevisited.com

Cat Media, Sydney - July to October 2006  
Artworking, layout design and image re-touching.  
www.skindoctors.com.au

Cityscape Digital, London - March - September 2005 
DTP page layout and image re-touching. 
www.cityscapedigital.co.uk

Skills

Programs/Applications: 
Adobe Creative Cloud; Photoshop, Illustrator, InDesign, Fireworks, Acrobat, 
Dreamweaver, Premiere Pro, Sound Booth, Panic Coda, MS O�ce; Word, Excel, 
PowerPoint, Apple iWork; Pages, Numbers & Keynote, MAMP Pro, Cyberduck

Code/Web:
Code: HTML, CSS, PHP, EDM creation and management for Campaign Monitor. 
Database management: MySQL & Blue Martini.  
CMS: a solid understanding of CMS structure, WordPress theme creation, Day/Adobe 
Communiqué, social media integration and implementation of SEO strategies. 

Traditional:
Drawing, concept visualisation, watercolour & oil painting, sculpture, printmaking, 
photography and typography

Achievements
2009 Exhibited in the National Art School Degree Show

2009 William Fletcher Foundation Artist Grant

2008 Exhibited in the Mosman Art Prize

2008 Exhibited in the House of Phillips Fine Art Drawing Prize

1999 Art Express: Exhibited in the Art Gallery NSW, also appeared on Channel 10 
promoting the event

Education
2013/14 Bachelor of Teaching in Secondary Education (Visual Arts) - University of 
Technology, Sydney, Australia

2009 Bachelor or Fine Art (Painting Major) - National Art School, Sydney, Australia 

2005 Foundation year - St. Oswalds School of Painting, London, UK

2004 Diploma Graphic Design - Hornsby TAFE, Sydney, Australia

Referees
Referees will be given upon request.

Collections
Australian War Memorial - www.awm.gov.au

alexander stanuga
9 Stapleton Place, Pymble NSW 2073 
m: +61 497 204 332 e: alex@stanuga.net 
www.stanuga.net

http://www.specialistfitness.net
http://www.outbackrevisited.com


SHIMANO – Environet

Logo & Swingtag Design
Well known and loved by Fisho’s Australia 
wide, these fishing nets are distributed  
by Shimano, across Australia. Environet is 
specif ical ly designed to maintain 
a fishes natural slime once caught, 
making it a favourite for Anglers who 
observe the catch and release policy. 
Well regarded especially amongst 
estuary and Cod fisherman, the Net is 
often perceived as being eco-friendly 
as it does less harm to their catch than 
normal conventional nets. 

I was initially asked to come up with some 
new design options for a swingtag, which 
would be used on all three models of the 
Net. It was soon realised that a new Logo 
was also required, and as the brand 
didn’t fall under the Shimano corporate 
Identity, I was given some creative freedom. 
The final design was to reflect and 
emphasise the eco-friendly nature, whilst 
also standing out amongst the usual sea 
of blue and bright reds/oranges typically 
found within a fishing store.



SHIMANO 

Printed Pricelist Design
Once a year, Shimano produces a 
comprehensive price list of the compa-
nies fishing products, which is sent out 
to all their customers. As a goods whole-
saler, all the products must be itemised, 
numbered and an adequate description 
required. Previously the price list has 
been a collection of Excel spread sheets, 
all collated together from di¦erent 
departments, and every page has looked 
di¦erent from the last.

New in my role at Shimano, I suggested 
that I take on the responsibility of 
designing a new price list in InDesign. 
Working towards a tight deadline with 
new products being added to the list on 
a daily basis, the final product needed to 
be ready for Shimano’s annual product 
launch, where all the new products 
make their debut into the fishing world.

Several determining factors needed to be 
considered in the overall design: except 
for the first 4 page double spreads it 
needed to be black and white, in order 
to keep costing down and the products 
had to fit on as few pages as possible. As 
a means of identifying each category I 
devised a visual method of labelling each 
section, using small black icons/logos, 
which proved successful. The cover 
design was done in Photoshop, while 
the inside coloured pages were a mix 
of new product features, new products 
and a contents page. The final product 
is a 60 page horizontal layout price list, 
which customers can use to identify the 
products they wish to purchase for their 
fishing shops, across Australia.
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Sustain has been a household name for 
Shimano for some years now, and with good 
reason every new model is a step into the 
future and this new range is no exception.

Incorporating features such as SR Concept, Aerowrap oscillation, ARC spool 
design, Machined Aluminium handles, the famous CI4 material being used 
in the rotors with 7 ARB bearings and 1 roller bearing over a range of 4 reels 
1000, 2500, 4000 & 5000 it is sure to please avid Shimano Fans.

The X-Ship double bearing supported pinion gear is designed to increase 
gearing efficiency and power and provide ultra-light handle rotation. 
Combine this with the new Magnumlite CI4 rotor (except 5000), Propulsion 
Line Management System, Paladin Gear Durability Enhancement, cold-
forged aluminium drive gear, SR Concept, Aerowrap II, Dyna-Balance 
and Super Stopper II and you have 20% more cranking power which will 
redefine the way you fish.
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SHIMANO – Sustain 

Print Adverts
A full page print ad for one of the many 
publications Shimano advertises in. The 
brief required a new concept to help 
promote the latest Sustain fishing Reel.

The release of the new Sustain also 
happened to coincided with some 
unusual weather patterns across 
Australia, bringing the country out of the 
worst drought in recorded history. Many 
Fisherman were reporting back from 
trips to the Northern Territory, about 
the sheer abundance of Barramundi and 
other estuary and o¦shore spiecies. 

Working alongside a new designer, we 
produced several concepts and came up 
with a handful of possible solutions to 
put forward to be considered by the new 
Marketing manager.

As all above the line advertising had 
been produced and managed by an 
outside agency, the design was required 
to comply with their original styling and 
layout requirements.



SHIMANO – Fishing 

Facebook Page Design
Shimano Fishing Australia’s Facebook 
landing page required a visual way of 
getting users to ‘Like’ the page. The idea 
that fish were all coming up the page 
towards the ‘Like’ button was used to 
encourage the user to visually follow 
until they reached the climax, a Striped 
Marlin launching itself out of the water 
towards it’s target.

After some research, we decided to use 
an available app called ‘Static HTML’, 
this allowed us to create the design, and 
include it as an iframe HTML document. 
Some HTML coding was required for text 
and placement within an iframe applica-
tion tab. 

The following page shows how the page 
worked as the companies Facebook 
Landing page. Since Facebook has now 
switched all business pages over to the 
new Timeline layout, the companies 
Facebook page is now di¦erent.

www.facebook.com/Shimano.Fish

http://www.facebook.com/Shimano.Fish


SHIMANO – Cycling 

Facebook Page Design
After seeing what I had done for the 
Fishing division, I was then approached 
by the Marketing manager of Shimano 
Bikes. They also required a catchy 
landing page for their Facebook page. 

The brief required that I come up with an 
overtly Australian visual that addressed 
the several di¦erent styles of riding that 
Shimano cateres for. For the final design 
and implementation also used ‘Static 
HTML’. I was also responsible for linking 
up all their Social media through the 
company Facebook page.

The following page shows how the  
page worked as the companies 
Facebook Landing page. Since Facebook 
switched all business pages over to the 
new Timeline layout on the 30th March 
2012, the companies Facebook page is 
now di¦erent.

www.facebook.com/ShimanoAustralia

https://www.facebook.com/ShimanoAustralia


SHIMANO – Squidgies 

Facebook Page Design 
A prominent stand alone Shimano brand, 
Squidgies is mostly managed by two of 
the companies Sponsored Anglers, Steve 
‘Starlo’ Starling and Kaj ‘Bushy’ Busch.

A new design was required for the 
brands Facebook page that adequately 
displayed the Squidgies logo and made 
use of the new Timeline features.

www.facebook.com/SquidgyAustralia

http://www.facebook.com/SquidgyAustralia


SHIMANO – Jewel 

Logo & Swingtag Design
The Jewel Rod family is a staple brand 
within Shimano Australia’s main rod 
range, maintaining consistently high 
sales over many years. The range covers 
a broad array of styles, and it’s unique 
chameleon-like, metallic purple and 
green finish, ensure the rods stand out.

A decision was made that the series 
would benefit from a refreshing new 
look. It was during my initial research that 
I discovered, in Japan the ‘Jewel Beetle’ 
has long been a prized ornament and it 
also startlingly shared the same metal-
lic colours as our rod. It was therefore 
considered that maintaining the colour 
palette would work in our favour. The 
design required something of Japanese 
origin, which led to the use of Kanji 
calligraphy, symbolising ‘Jewel’ used in 
the background of the logo. During this 
time I was also responsible for re-design 
ing a collection of swingtags for many of 
the mainline rod range. 

As part of the overall marketing strategy 
QR codes were incorporated in the final 
design that linked back to the company 
YouTube channel and other media 
specific to the range. 

www.shimanofish.com.au  

http://www.shimanofish.com.au/publish/content/global_fish/en/au/index/products/rods/Spinning/Jewel.html


SHIMANO – Rod Range 

Logo & Swingtag Design
Shimano has a long history of producing 
a broad range of fishing rods that suit a 
wide variety of di¦erent fishing styles. 
These products are sold in stores across 
the country and represent a significant 
portion of sales Australia wide.

Many of the original swingtag (POS) 
designs, which included unique logo’s 
and a well-worn branding strategy  
were up for review. I was responsible  
for a complete re-design of a major-
ity of the rods within Shimanos main  
range. The project required that I  
develop a consistent approach that 
incorporated the many unique attributes 
of each rod family. A branding strategy 
that allowed for changes in colour, rod 
family logo, corporate branding and 
unique system and material logos 
needed careful consideration. Using the 
Rods unique logos a starting point, in 
developing each design proved to be a 
successful strategy.

As part of a new marketing strategy, QR 
codes were also incorporated into the 
design which allowed the customer to 
access more relevant information on 
their smart phones.

www.shimanofish.com.au  

http://www.shimanofish.com.au/publish/content/global_fish/en/au/index/products/rods/Spinning/Jewel.html


SHIMANO 

EDM Design & Development
As part of Shimano’s new marketing 
strategy, EDM’s (Electronic Direct Mail) 
needed to be designed and built in 
Campaign Monitor. The HTML emails 
were targeted towards Shimano’s exist-
ing customers, alerting the customers 
to current specials and informing them 
about new product ranges they may be 
interested in.

I was responsible for designing the 
EDM’s and creating the HTML templates 
to be used in Campaign Monitor. The 
final template was easy for the marketing 
manager to be able to edit and continue 
using without having to posses any 
knowledge of HTML himself.

www.shimanofish.com.au

http://www.shimanofish.com.au


SHIMANO –  
Shimanoshack

EDM Design & Development
Designed and constructed in WordPress 
by GRA, the Shimanoshack website 
was launched in early 2012, as a more 
social media friendly site, unrestrained 
by the restrictions of the corporate  
site (www.shimanofish.com.au). As 
part of the marketing strategy  EDM’s 
were also required, to be sent out to  
people who subscribed to the monthly 
email newsletter.

I was tasked with the design and devel-
opment of the EDM templates to be  
used in Campaign Monitor. The design  
of which had to remain consistent 
with the website. This HTML template 
included several varying layout options,  
which can be changed from within 
Campaign Monitor.

www.shimanoshack.com.au

http://www.shimanoshack.com.au
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SPECIALIST FITNESS

Business Branding
Personal Trainer and Specialist 
Fitness Director, Marcus Tolley 
required a corporate branding 
solution and visual identity for his 
business. There was a clear need 
to create a strong presence in the 
market in order to attract new client 
interest. With many years experi-
ence in the fitness industry, and a 
high loyalty rate with current clients, 
Marcus was focussed on expanding 
his business. 

The final design solution needed to 
be flexible and dynamic in order to 
be carried across a broad range of 
promotional materials and used in 
future advertising campaigns. It was 
important that the design reflected 
Marcus’ professional approach to 
his business and client dealings. He 
wished to represent himself as a 
friendly, intelligent Personal Trainer 
who takes great pride in his flexible 
one on one training methods. 

There was a strong emphasis on 
avoiding predictable or bland colour 
palettes, like red or black, often used 
to represent many other trainers or 
companies in the industry. The oval 
elements in the logo became an 
important design feature that could 
be adapted into of di¦erent designs 
in fresh and vibrant ways. The yellow 
was introduced to create a contrast 
against the blue background when 
applied to the text, also contributing 
towards the hierarchy of informa-
tion on the business card.



SPECIALIST FITNESS

Company uniforms
Marcus enjoys wearing Lulu Lemon 
t-shirts to work, and felt he would like 
to incorporate them into his uniforms. In 
keeping with the simplicity of the brand, 
it was decided that a small one colour 
logo was all that was required on the 
front. It was felt the word “Specialist” 
accompanied by the splayed ovals on 
the rear would prove eye catching and 
possibly get people talking directly to, or 
about him, when he is out in public

Window signage
Due to the location of the gym, being on 
a main road and near a set of tra¬c lights, 
the opportunity to advertise the business 
to local residents and gain exposure to 
pedestrians and road tra¬c needed to 
be taken advantage of. The shop front 
comprises of two large windows and the 
design of the decal had to ensure that 
natural light still lit the interior space, 
whist also providing complete privacy to 
clients using the facilities. The solution 
made good use of the logo, included the 
web address and also incorporated the 
splay element across the height of the 
window. To continue to allow natural 
light to pass through, frosting was used 
above and below a horizontal white strip 
on which the business name stands out.



SPECIALIST FITNESS

Website Design &  
Development
When considering the website, it became 
apparent that more material would be 
required to flesh out a unique design. 
Due to the intimate nature of a “Personal 
Training” business, images of Marcus 
training his clients were going to be the 
most e¦ective way to communicate 
his methods. A full day‘s professional 
photo shoot was arranged with Večeslav 
Photography and some clients agreed to 
model and also provide testimonials to 
be used in the site.

The production of the website was split 
into two Phases. Phase one consisted of 
layout and design, along with the photo-
shoot. Phase two included the prepara-
tion of imagery for the web, developing 
the site in HTML & CSS and any testing 
before being uploaded onto the server.

www.specialistfitness.net

http://www.specialistfitness.net


OUTBACK REVISITED

Website Design
One of my earliest sites, Outback Revis-
ited is an Artist run retreat based out at 
the property that became famous in the 
ABC reality program “Outback House” 
(Australia). Under the guidance of one 
of the shows tenants, a small group  
of Artists spend up to two weeks at 
a time out at the property producing 
work in the 1800’s homestead. As part 
of the brief, the client wished to have 
represented throughout the site the 
earthy Victorian styled homestead in all 
it’s fashionable glory.

www.outbackrevisited.com

http://www.outbackrevisited.com
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ATHENA
CONSULTING

Ranjit Dutta 

Director

7 Kirkwood Avenue

North Epping NSW 2121 

Australia

e   ranjit.dutta@bigpond.com.au

m  +61 (0)41 220 3143

ATHENA CONSULTING

Business Branding
As a successful Business consultant, 
Ranjit Dutta has been contracted with a 
variety of large and successful companies 
relying on referrals for new contracts. 
As part of maintaining a presence in 
the industry he decided that a logo and 
corporate stationary were required in 
order to best present his services. I was 
approached by Ranjit to design the logo, 
business cards and letterhead for his 
new business name Athena Consulting. 

With an intriguing business name to 
launch from, the development of the 
logo and other printed material was a 
successful process. As the daughter 
and favourite child of Zeus, Athena 
is acknowledged as the Goddess of 
wisdom, war, the arts, industry and skill. 
She is also often associated with the 
colour green and the olive tree. Many  
of these elements were considered in  
the development of the logo, yet there 
was a desire to keep away from stereo-
typical imagery and focus on a more 
conceptual approach. 
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P H I L O S O P H Y    D AY  S C H O O L

PHILOSOPHY DAY 
SCHOOL 

Logo Design
During my time in London in 2005, I was  
involved in the re-branding of the 
‘Abraham Lincoln Primary School’, New 
York. As part of the brief the board wished 
that the logo not be “an old school or 
heraldic design.” I was also asked to 
explore the possibility of using the words 
‘Spirit, Wisdom and Character’ which 
are considered important attributes to 
be developed and nurtured during the 
young pupils time at the School. 

In my final design, “Spirit”, “Wisdom” and 
“Character“, were represented through 
the three branches expressed in the 
symbol of a sapling. It was considered 
that connotations of a young flame (the 
light of reason) could also be derived 
from the logo all of these associations 
were thought to be representative of the 
ethos of the School.

www.philosophydayschool.org

http://www.philosophydayschool.org


JEAPSTER  – 
Sydney rock/pop band

Graphic Design
Jeapster was a young, Sydney, all male 
rock/pop band who required an image 
and promotional material. Over a period 
of several years I was involved in the CD 
cover designs for “Platinum” and “Point 
of no return”, website design, photogra-
phy, art direction, promotional leaflets 
and posters. 

During my time with Jeapster, the band 
received airplay on two of Sydney’s major 
radio stations, ‘Nova 96.9’ and ‘Triple M’. 
They were also runners up in a Nova 
band competition, which saw the band 
perform live in front of 30,000 people 
for an NRL Semi-Final. The band later 
changed their name to Kistone before 
venturing over to L.A. where they have 
since unfortunately disbanded.


